Creating a style all their
own
"Where's the art cropper? Look, people, I
need it now!" shouts Clearlight Editor Mike
Mikuliza. At the same moment, a wad of pa-
per sails through the air and Assistant Editor
Liz Jones puts the Led Zeppelin tape into the
player. Clearlight translation-work has be-
gun.
The staffers settle into the desks as Advi-
sor Shirley Moravec takes roll. The chatter-
ing subsides and Mike explains that ads for
the next issue are due at the end of the peri-
od. Arthur Rubin grabs for the phone while
the line forms behind him.
Meanwhile in the Pub, Photo-Editor Debbi
Marshall begins her meeting. The staff pho-
tographers, Brad Ashbrook, Scott Bentzel
and Danene Martinez were responsible for all
pictures in each issue. Debbie begins to make
photo assignments while she fishes through
the refrigerator shouting, "Where did all the
tri-x go?" Through the half-empty McDon-
ald's cups and moldy half-eaten bagels, she
manages to come up with the rolls of film.
Back in the room, Ad Manager Mark Nie-
mann starts going through the new contracts
while Assistant Editor Bob Parajon antagonis-
tically instructs Mark on ad procedures. Dis-
gustingly Mark points to the poster that says,
"If I want your opinion, I'll beat it out of You!"
Tracey Schwartz and Elizabeth Bialow re-
turn from the coke machine while circulation
manager Karen Hassall searches for her ever-
elusive stamps.
And here, sitting among the chaos and clut-
ter that seems to be permeating from the
walls, Mrs. Moravec sits. She fields the ques-
tions from staffers like Greg Nettles fields
baseline pulls. Assured and unruffled, she an-
swers one question and then turns to solve
con't . . .
